
The impact of 2020 is not yet over, and neither are the business challenges. An 
abrupt halt in 

businesses had to shut their doors for good, and tens of millions of people 
lost their 

operate as more shutdowns seem to be imminent. 

and insurance companies, who have stepped in to help their customers. For 
example, 

companies have accelerated payouts with digital disbursements. 
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Payments: What to Expect in 2021



or will we see it plateau? 

pandemic forced a habit change. People were pushed further into embracing  
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the demand. A few of those include same day payroll and the ability of small and 
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important than ever to be accurate and do the appropriate due diligence and 

 

 

are sending the money to the person you intended to send it to because once you hit 

 
 

 

you are sending it to the person you intended to, in the amount you intend to send. 

In general, as digital experiences become more dominant, people will need to be aware. 

Liquidity

The fraud we need to 

at the front line, with 

credentials of the individual 

identity-based procedures 
further up in the payment 
experience, and also more 
education on the finality  
of the payment.
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illustrated by how many businesses in this country had to shut their doors 
permanently 
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fee so as not to be disintermediated by those services. 

today, from P2P to A2A, as well as business payments, will have improved experiences 
moving forward.

We need to ethically think 
of the value of real-time 
payments to help these 
businesses when it comes  
to transparency and liquidity 
since they are at the  
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webinars, but insurance and healthcare 

  


